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In the article, features of the development of the tourist industry of Ukraine in the light of modern tendencies of in-
ternational tourism development are explored. The dynamics and structure of the modern tourist market of Ukraine,
as well as tourist flows between Ukraine and the EU, are analysed. The main problems of integration of Ukraine into
the European market of tourist services are determined and the measures to accelerate the European integration
of Ukraine in the field of tourism are suggested. The possibility of a positive progressive development of the tourist
business of Ukraine on the path of the European integration only in case of profound reformation of this industry and
adaptation of its functioning to the European standards is indicated, as well as the positioning of tourist opportunities
of Ukraine in the international community, mainly among the European tour operators.
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CydacHa csimosa iHdycmpisi mypusmy € 00HieH 3 HalibiflbW OUHaMIYHO 3pocmaroyux ma BUCOKOOOXIOHUX. Ha
PiBHI NeBHOI KpaiHU 3HauYeHHs1 mypu3My 8 €KOHOMIYHOMY CEHCI 10/1s2a€ y (hopmysaHHi it BBI1, cmsopeHHi 0o0amko-
BUX POBOYUX MiCUb ma 3a2a/lbHOMY 3abe3MeyeHHi 3aliHImOoCmi Hace/IeHHs, y Coyia/lbHOMY — y 3pocmaroqili posii 8
PO3BUMKY /IIOOUHU ma ¢hopMyBaHHI PiBHST i SKOCMI ii )xummsi. 3a2a/loM mypucmu4HuUl cekmop € CBOEPIGHUM Mpu-
CKOproBa4eM coyiasibHO-eKOHOMIYHO20 PO3BUMKY KpaiHu, 3aB0sIKU SIaHYt02080MY MO3UMUBHOMY ehekmy Ha iHWi
2asnyseli eKOHOMIKU: mpaHCnopmHy, 6yoiesibHYy, Xap4yosy, CifibCbKe 20¢crnodapcmso, 38’130k mowjo. OKpiM Uyb02o,
BaX/IUBUM € 3HAYEHHS MYypu3My 8 IKOCMI Oxepena BaIlOMHUX Ha0X00XEHb, PO3WUPEHHSI Ma no21ub/IeHHs Mix-
HapOOHUX KOHMAaKmig — sk coyiasibHO-eKOHOMIYHUX, MaK | Ky/IbmYypHUX. AKMya/ibHICMb OOC/IOKEeHHST 10/1s12a€ Y
nesHili Bidcmasiocmi pPo3sUMKy MypUCMUYHOI 2ay3i YKpaiHu 3 noe/s0y c8imosux meHOeHyil ma noCU/IEHHST KOH-
KYPeHUii MK KpaiHamu Ha c8imosoMy mypucmu4yHoMy puHKy. Memoro cmammi € aHasni3 ma sikicHa oyiHka cmaHy
mypucmu4Ho20 CeKmopy YKpaiHu siKk CK/1a00Boi If EKOHOMIKU, BUSIB/IEHHS NPOB/IEM, WO CMPUMYMb ma npuaasib-
MOBYHOMb ii PO3BUMOK, @ MaKOX OKPEC/IEHHST 3axX00i8 W00 MPUCKOPEHHS PO3BUMKY mypu3my 8 YKpaiHi 3 no3uyid i
espoiHmezpayii. /19 00CsiaHeHHsT 03Ha4eHol Memu 6y/10 3acmocoBaHO maki Memoou 00C/IOXEHb, SIK aHasli3, CUH-
me3, MopiBHSIHHSA, aHasoais, abcmpazysaHHsi ma y3a2aslbHeHHs1. [0/108HOH Npob/1eMOor espoiHmezpauii YkpaiHu 8
chepi mypusmy € 3HauHe sunepeoaHHs iMrnopmy mypucmuydHUX rocs1y2 Ha0 ekcriopmom, I 8 YisloMy — 3HayHe re-
peBaaHHSs BUI3HO20 mypu3My Hao B'i3HUM (ab0 3apybiKHO20 Haod IHO3EMHUM). 36i/1bUWYEMbCS Ki/TbKICMb 2p0MaosiH
YKpaiHu, uo BUbKdxaroms 3a KOPOOH 3 MypuCMUYHOK MEMOI0, Y MOPIBHSIHHI 3 Ki/IbKICMHI IHO3EMHUX mypucmis, Wjo
Bi0BIdytomb YkpaiHy. €sponelicbkuli Coto3 € cmpamezaidHO BaXX/IUBUM napmHepom YKpaiHu y 6azambox 2anyssix, y
momy yuci i 8 cepepi mypusmy. MNMoumusHuli nocmynasibHUl po3s8UMOK MypUCmMUYHO20 Bi3HeCy YKpaiHu Ha wsxy
espoiHmezpayii moxiugul uwe y pasi 2/IUbUHHO20 pedhopMyBaHHS yiei 2as1y3i ma npucmocysaHHs it (hyHKUIOHY-
BaHHs1 00 esporielicbkux cmaHdapmis. Ljel npoyec 3Ha4HOK MIPOH BU3HAYAEMbCS CIPOMOXHICMIO 8/1adu Bposa-
OXXyBamu cuUCmMeMHI iHcmumyyidiHi 3MiHU, 30amHi MoKpawumu ma npusecmu 00 MiXXHapOOHUX HOPM HayioHa/IbHUU
mypucmu4Hull cekmop. 30Kpema, nepuioyepa080 Bapmo CMUMY/Ir0Bamu roXsas/IeHHS P036y00BU BHYMPIUWHL020
mypu3smy, cmsopumu cripusimsusi yMosu 0715 3a/y4eHHs1 iIHeecmuyili y mypucmuydHy 2asny3sb, 3abe3rnequmu nodasib-
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wy nibepasnisayito 308HIlLIHbOEKOHOMIYHOI Qisi/IbHOCMI ma nMidBUWUMU egbeEKMUBHICMb BUKOPUCMAHHS (hiHaHCOBUX
pecypcis, ski BuUdinIsioMbCsi EC Ha NiOMPUMKY EKOHOMIYHUX pehopM B8 Halwili 0epxasi. Baxk/iuBUM MaKoX € HarnpsiM
Mo3UYioOHyBaHHS MypuUCMUYHUX MOX/1usocmeli YkpaiHu ceped MiXHapOOHOI Cri/lbHOMU, 20/108HUM YUHOM — ceped

esporelickkux myponepamopis.

Knrouosi cniosa: MmikHapoOHUl mypusm, MXKHapOOHe crnispobimHuymso, YkpaiHa ma €C, mypucmuyHa 2asly3b,

mypucmud4Hi nomMoku.

B cmambe ucciedosaHbl 0CO6GEHHOCMU pa3sumusi mypucmckol ompacau YkpauHbl 8 CBEME COBPEMEHHbIX
meHOeHyuli passumusi MexoyHapooH020 mypusma. poaHasu3uposaHa duHaMuka U cmpykmypa co8peMeHHO20
MmypucCmcKo20o pbiHKa YKpauHbl, @& makxe mypucmckue nomoku mexoy YkpauHol u EC. OnpedesieHbl OCHOBHbIe
npo6nieMbl UHMezpayuu YkpauHbs! 8 esponelickuli ppIHOK MypuCmCKUX yc/ly2, a makxe npeodsioXeHbl Mepbl Mo
YCKOPEHUK espouHmezpayuu YkpauHbl 8 cchepe mypusma. YkazaHo Ha BO3MOXHOCMb MO/I0XUME/IbHO20 mocmy-
rname/ibHO20 passumusi MmypucmcKoao busHeca YkpauHbl Ha Mymu espouHmezpayuu mosibKo 8 C/lyyae 2/1y60Ko20
pechopmuposaHusi amoli ompac/iu U npucrocobieHus ee hyHKYUOHUPOBaHUsI K espornelickuM cmaHdapmam, a
mak)xe Ha rno3uyuoHUPOBaHUE MypPUCMCKUX BO3MOXHOCMel YKpauHbl 8 MEXOYHapodHOM coobujecmse, e/1asHbIM

06pa3om — cpedu esporelickux myporepamopos.

Knrouesble cnosa: mexdyHapoOHbIl mypusM, MexoyHapodHoe compydHuyecmso, YkpauHa u EC, mypucm-

cKasi ompac/ib, mypucmcKue rMomoku.

Formulation of the problem. In the modern
world, the tourism industry is one of those emerg-
ing world economic sectors that are most profit-
able. The social component of tourism is important,
as well as its growing role in human development,
the formation of the level and quality of human
life. The economic component of tourism lies in
the importance of forming the country’s GDP,
creating additional job places, and ensuring the
employment of the population. The tourism indus-
try can be considered as a kind of accelerator of
the country’s socio-economic development, as it
has a chain-positive effect on many other sectors
of the economy, including transport, construction,
food, agriculture, communications, etc. In addition,
the role of tourism as a source of foreign exchange
earnings, expansion and deepening of interna-
tional contacts cannot be underestimated.

According to the World Tourism Organization,
the share of international tourism is about 11% of
world GDP and 6% of world exports [13]. At the
present stage, tourism has become of great sig-
nificance, and for the rapid pace of development,
it has been recognized as an economic phenom-
enon of the twenty-first century. More and more
countries are actively involved in the process of
tourist development of geographic space in recent
years, and Ukraine is not an exception. However,
in spite of the obvious importance of tourism as
one of the most important sectors of the economy,
in Ukraine, it is not given enough attention.

Analysis of recent research and publica-
tions. Many studies of domestic and foreign sci-
entists are devoted to the study of the peculiarities
of international tourism development and the role
of Ukraine in the world market for tourist services,
as well as to the development of the tourism indus-
try in the context of European integration. Among
them: H. V. Balabanov [1], T. O. Hrachevska [2],
M. S. Yemets [4], R. V. Korsak [6], P. O. Podliepina
[9], N. O. Stepanenko [10], Yu.Yu. Yurchenko [12],
and many others. However, given the revival of

tourist flows and insufficient level of the solution by
the Ukrainian government of the problems ham-
pering the development of tourism in Ukraine, the
peculiarities of tourism cooperation need a con-
stant monitoring and thorough study.

The aim of the article is to analyse and qual-
itatively assess the state of the tourism industry
in Ukraine, to define problems that hamper its
development, and to identify measures to accel-
erate Ukraine’s European integration in the field
of tourism.

The main results of the investigation. The
modern tourist industry remains one of the largest
sectors of the world economy. International tourism
today is one of the most profitable and fast-grow-
ing sectors of the world economy. According to the
World Tourism Barometer of International Tourism
Organization (UNWTO), the number of interna-
tional tourist arrivals in the world in 2017 increased
by 6.7% (from 1239 to 1322 million people respec-
tively), which has become absolutely record-break-
ing in the last 20 years [13]. Moreover, UNWTO
experts predict that international tourist revenues
around the world will grow by 4-5% each year.
These data suggest a steady increase in the rele-
vance of tourism in the world.

Despite the world trends and significant domes-
tic tourism potential, the state of the tourist industry
of Ukraine still leaves much to be desired. Among
the numerous advantages of the domestic tourism
industry, one of the main is the incredible variety of
its tourist destinations: there are mountains, seas,
health resorts, castles, and architectural monu-
ments. However, the underdeveloped infrastruc-
ture base and the disadvantages of the legal reg-
ulation of the tourism industry have led to the fact
that Ukraine occupies a small place in the world
tourism industry.

The tourist industry of Ukraine is characterized
by a significant advance in the imports of tourism
services over exports. Analysing the structure of
the industry in terms of incoming, outgoing, and
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domestic tourism since the beginning of this cen-
tury, one can see that it has undergone significant
changes (Fig. 1). Thus, at the beginning of the cen-
tury, almost a third of all tourists in Ukraine were
domestic tourists, and the share of foreign tourists
and tourists-citizens of Ukraine traveling abroad
was almost equal and amounted respectively
18.8% and 14.2% of the total tourists.

However, this situation is changing every yeatr.
Thus, the share of domestic tourists (from 67%
in 2000 to 17% in 2017) decreases significantly
and, accordingly, the share of Ukrainian outgoing
tourists increases (from 14.2% in 2000 to 81.6%
in 2017). The tendency to reduce the share of for-
eign tourists, which in 2014 was the lowest (0.7%),
continues. Since then, it slowly started to grow in
recent years, but still remains extremely low (1.4%
in 2017) [3].

In 2014-2015, the tourist market of Ukraine has
undergone serious trials. The change of power,

the revolution, the annexation of the Crimea, the
anti-terrorist operation in the East, the devalu-
ation of the national currency, and the decline
of the living standards of the population, — all of
these factors have had a negative impact on the
tourism industry and on the overall image of our
country abroad. The demand for tourism has fallen
by 70%. The outbound tourist flow from Ukraine,
which amounted to about 2 million people a year,
decreased to 700-800 thousand.

In general, the tourism industry of Ukraine
includes both active recreation and sports tourism
(skiing, cycling and water tourism, mountaineering,
etc.), as well as tourism for cognitive purposes,
taking into account the potential of a rich national
archaeological and religious history. Many tour-
ists from different parts of the world come to visit
unique health resorts, by which literally all regions
of Ukraine can boast of. In addition, today in almost
all areas, even where there is no mountains and
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Fig. 1. Structure of the tourist industry of Ukraine in 2000-2017, %
Source: compiled by the authors according to the data of [3]
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sea, there are actively interesting tourist novel-
ties. For example, Kryvyi Rih is currently actively
involved in such a tourist niche as industrial (man-
ufacturing) tourism, which includes hiking in mines,
canyons, etc. However, the main tourist destina-
tions of Ukraine still remain the Black Sea and the
Azov coast, the Carpathian Mountains, the cities of
Kyiv, Lviv, and Odesa. In addition, Ukraine is rich
in rivers, the main of which is the Dnieper, which
enables tourists to enjoy beach holidays, fishing
and surfing. Exploring the inbound and outbound
tourism flows of Ukraine over the past 5 years
(2013-2017), one can see that only a slightly pos-
itive balance was observed at the beginning of the
survey period (2013), and from 2014, the negative
one remained, which with every year is constantly
increasing and in 2017 already reached the mark —
12 million people. This means that every year more
and more tourists — Ukrainian citizens travel abroad
for a tourist purpose, compared with the number of
foreign tourists visiting Ukraine (Table 1).

Analysing the structure of the number of
Ukrainian citizens who travelled abroad in 2017 for
the purpose of the trip, one can see that the pur-
pose of tourism for 99.2% of Ukrainians is a private
trip. A small percentage was made by business
trips and organized tourism. In the case of inbound
tourism among foreigners, the private purpose of
travel (96.6%) also prevails, and 2.5% — cultural
and sports exchange.

In 2017, a survey of the Ukrainian tourist ser-
vices market was conducted through a direct sur-
vey of more than 600 foreign tourists of all ages
who arrived in Ukraine for a tourist purpose [5].
The study found that the most popular places in
Ukraine for foreigners include museums, galler-
ies, and exhibitions — this category is interesting
for 29.9% of tourists, 23.3% of foreigners are inter-
ested in religious objects of the city, and visiting
cafes and restaurants is the purpose of arrival only
for 10.9% of the tourists surveyed.

In general, according to the study, the index
of satisfaction of foreign tourists in Ukraine was
4,25 points on a 5-point scale, which suggests that
the vast majority of foreign tourists are still satis-
fied after visiting our country. Thus, Ukraine still
remains interesting for a foreign tourist.

An important partner of Ukraine in the inter-
national arena is the European Union. At a spe-
cial stage, relations between the parties came
out with the signing of the Association Agreement

between Ukraine and the EU, aimed at deepening
integration in the sphere of politics, trade, culture,
strengthening of security, as well as promoting the
development of cooperation in the field of tourism.

According to the State Statistics Service of
Ukraine, the overall dynamics of the number of
Ukrainian citizens traveling abroad to the EU coun-
tries for 2013—-2017 is positive, it has increased by
38.9% over the last 5 years (from 11 906 918 people
in 2013 to 16 537 983 in 2017) (Fig. 2). However,
this dynamics is not typical for all EU countries:
the number of Ukrainian tourists has significantly
decreased to Portugal (by 90.4%), Croatia (by
73.8%), the Czech Republic (by 56.8%), Malta (by
51.7%), and Greece (by 48%). In the structure of
Ukrainian outbound tourism to the EU, the tourist
flow to Poland continues to dominate, whose share
for the period under study continues to grow: from
58.7% in 2013 t0 60.4% in 2017 from the total num-
ber of Ukrainian citizens traveling abroad to the EU
countries as tourists.

However, it should be noted that the statistics
are not sufficiently correct due to the so-called
“shuttle traders”, which run every day between
Ukraine and the nearest western neighbours
(Poland, Hungary, Romania) in order to offer
cheaper Ukrainian goods and who are not tourists
in the full sense of this words, although statistics
refer them to tourists.

Analysing the inbound tourist flows from the
EU countries to Ukraine, it can be seen that in
quantitative terms, they are significantly inferior to
the outflow flows, which leads to a negative bal-
ance, which is increasing every year and already
exceeded 12 million in 2017. This suggests that
despite a slight increase from 2014 by the number
of European tourists visiting Ukraine, the number
of domestic tourists traveling to the tourist destina-
tions to the EU is growing at a much faster pace.

From Fig. 2 it can be seen that a significant
drop in the number of European tourists to Ukraine
took place from 2013, due to the financial and eco-
nomic crisis that continues in recent years, and
the events associated with the annexation of the
Autonomous Republic of Crimea and the conduct
of the operation of the combined forces in the East
of Ukraine. In the imagination of many potential
tourists of Ukraine, there is the impression of a full-
scale war, and the country is perceived as a hot
spot. In addition, the reason for the fall of the tourist
flow from the European Union to Ukraine is also

Table 1
Inbound and outbound tourist flows of Ukraine in 2013-2017, number of people*
Years
2013 2014 2015 2016 2017
Inbound flows 24671227 12711507 12428286 13333096 14229642
Outbound flows 23761287 22437671 23141646 24668233 26437413
Balance 909940 -9726164 -10713360 -11335137 -12207771

Source: compiled by the authors according to the data of [3]
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Fig. 2. Dynamics of inbound and outbound tourist flows
between Ukraine and the European Union (2013-2017),
million people
Source: compiled by the authors according to the data of [3]

that Ukraine loses significantly in the competition,
lagging behind the leading countries of the world in
terms of the development of tourism infrastructure
and the quality of tourist services.

In the structure of inbound tourism with the
EU, the tourist flow from Poland dominates, which
accounted for 29.4% in 2013, and in 2017 it fell
slightly to 26.5% of the total number of foreign-
ers leaving the EU for Ukraine. A significant share
of tourists also belongs to Hungary (25.9%) and
Romania (18.3%). However, the significant reduc-
tion in the number of visits to Ukraine with the
tourist aim from Slovenia (by 32.7%), Greece (by
27.0%), Bulgaria (by 25.6%), Germany (by 17.3%),
and Slovakia (by 13.7%) should be noted.

Even taking into account the considerable avail-
able tourist resources and unique potential tourist
opportunities, Ukraine at this stage is significantly
behind the developed countries in terms of position
in the world tourist market. In general, when con-
ducting an analysis of the European experience in
the field of tourism, it is necessary to pay attention
to the formation of new trends in tourism, which
are associated with the processes of globalization.
Globalization in the tourism sector, first of all, sup-
poses the disappearance of any barriers in the pro-
cess of conducting international tourist exchanges,
tourist “curtailment” of the globe by reducing the
cost of intercontinental air travel and improving
the quality of tourism infrastructure in all countries
of the world, etc. [11]. But it should be noted that
Ukraine’s tourism industry, though with somewhat
slow steps, begins to improve its performance.

The main factors contributing to the develop-
ment of tourism in Ukraine are: a certain super-
saturation of some of the closest competitive
region-rivals and country-rivals by foreign tour-
ists; the growth of investment attractiveness of the
sphere of recreation and entertainment; a variety

CBITOBE rOCNOAAPCTBO | MIXHAPOLHI EKOHOMIYHI BIAHOCKHN

of investment projects for work in the field of rec-
reation; development of the domestic tourism mar-
ket on the basis of effective use of existing diver-
sity of tourist resources and infrastructure in our
country; strengthening of the image of the regions
of Ukraine on the world tourism arena; informing
domestic and foreign tourists on the peculiarities
of the historical and cultural heritage of the regions
of Ukraine.

In order to ensure rational and effective use of
cognitive, medical and nature-recreational tourism
resources of Ukraine, it is necessary to form a com-
petitive and sustainable tourist and recreational
space by creating and ensuring the functioning
of separate development zones of tourism and
resorts. In addition, the development, implemen-
tation, and presentation of a competitive national
tourism product, which will be in demand for today’s
European consumer, are extremely important.

Conclusions. The tourist industry is a cer-
tain accelerator of the socio-economic develop-
ment of many regions and countries. In many
countries, it contributes to a large share of GDP
and has a positive effect on the economy and,
overall, on its image on the world stage. The
tourism industry also has an important role in
Ukraine. The European Union is an important
partner of our country in various spheres; with
every year, the tourist flows between Europe
and Ukraine are reviving, many tourists come to
our country to see the sights, as well as to visit
unigque historical objects, to get acquainted with
the Ukrainian architecture and culture. How-
ever, there are a number of problems hampered
by the development of the domestic tourism
industry. Therefore, the issue of tourist attrac-
tiveness of our country is becoming more and
more urgent and requires gradual, but confident
actions to improve it.
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The positive development of tourism business
of Ukraine on the path of the European integration
is possible only due to reforming this industry and
adapting its functioning to the European standards.
This process is largely determined by the ability of
the authorities to introduce systemic institutional
changes aimed at various reforms in the devel-

opment of tourism. In particular, it is necessary
to stimulate the revival of the tourism industry, to
create favourable conditions for attracting invest-
ments, to ensure further liberalization of foreign
economic activity, and to increase the efficiency of
use of financial resources allocated by the EU in
support of economic reforms in our country.
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