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SOCIAL INNOVATIONS IN THE HOSPITALITY INDUSTRY: TRENDS, 
INTERNATIONAL EXPERIENCE AND DOMESTIC REALITIES 

Vlashchenko N  M., Ph.D.  
Kharkiv National University of Urban Economy named afterO. M. Beketov 

The article investigates domestic and foreign experience of social innovations at the 
level of hotel companies and identification of priority directions of their development 
in Ukraine. The author has compiled the characteristics of internal and external social 
innovations in the hotel industry, including relevant elements of social security. The 
direction of the relationship and influence of social innovation to other types of 
innovations of the hotel facilities are also marked. Foreign experience of 
implementation of social innovations in relation to staff of hotel enterprises is studied: 
the encouragement of staff and the organization of appropriate working conditions. 
The ecological concept of the hotel as one of the types of social innovation is also 
studied.  Modern  trends  in  the  world  of  socialization  on  services  for  people  with  
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disabilities and other people with limited mobility are determined. The practical 
experience of the socio-economic activities of the leading hotel companies in the 
world is marked. Research-based recommendations to enhance the development of 
social innovation in Ukraine at the level of hotel business are developed. 
 
Keywords: social innovations, a hospitality industry, foreign experience, ecological 
concept of the hotels, social tourism. 
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